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Introduction 
The business environment is significantly changing with a critical focus on the changing needs of customers and technological advancements. The integration of these concepts plays a crucial role in creating a profoundly transformed setting where it is possible to integrate strategic measures that focus on achieving a higher level of organizational development. The need to understand the existing challenges in global business outline essential concepts, which need to be evaluated and ensure that there, is a better level of business engagement across different industries. The changing business landscape means that there are significant challenges, which need to be addressed to create a highly streamlined business context. This paper provides a detailed evaluation of substantial obstacles to a global business with a critical consideration of specific concepts, which are essential in creating a better development.
Global culture 
The global business context has sought to incorporated cultural diversity based on globalization to have a more significant presence across different settings. However, the inclusion of cultural diversity is business has been inhibited by the existing diverse cultures across different regions. Individuals within these cultural settings have different levels of understanding of critical concepts, which define their level of interaction. Thus to be successful within the global busines, there is a need to develop a strategic understanding of key concepts, which provide a critical emphasis on major elements that define business development. Many businesses have been unable to understand the best strategy to engage the global market fully and thus derailing their overall growth within the industry (IBM Global Business Services, 2013). 
Cultural diversity can only be successful in a situation where there is a better emphasis on essential concepts, which help in defining a higher social and professional engagement. The global business requires a strategic understanding of critical processes, which are crucial in determining a higher level of organizational success. The underlying concepts, which define change, are based on a critical understanding of key elements, which identify essential processes that help outline essential aspects within a global development.  
The current workplace is embracing diversity, which outlines essential elements that define a successful organizational development. Cultural dimensions provide a significant focus on the critical role that culture plays in creating a better environment where individuals can be able to interact effectively without any significant challenges. The framework puts into essential focus elements, which can be defined, based on a cultural understanding between individuals. There exist critical issues, which need to be understood within different cultures to help in developing a clear understanding of what needs to be considered in cultural engagement (Kattman, 2014).
Managing different cultural aspects should be guided by the ability to understand the underlying values and goals, which shape organizational development. Emphasis on common values among employees will form a strong basis where it would be easier to manage different cultural dimensions successfully. The values that are integrated into this case define a highly effective understanding on better measures that represent a highly strong understanding on basic concepts, which define help in creating a profoundly transformed setting where it would be possible to achieve the desired goals (Muehlen & Shapiro, 2015).


Organizational communication 
Organizational communication within the global context is based on a critical evaluation of key concepts, which need to be embraced to achieve a higher level of focus on the worldwide business environment. The global business is diverse. Thus, organizations have focused on developing a strategic understanding of essential concepts, which help in creating a highly diversified climate. The success of any business is based on its underlying ability to achieve a  level of success. The global industry focuses on a highly diverse geographical surroundings, which means that there are different communication policies in each region, which guide business development. Developing a consistent communication strategy is a significant challenge considering the existing differences in language patterns as well a business engagement (Muehlen & Shapiro, 2015).
Communication provides a greater understanding on the level of interaction considering that it helps in giving a stronger emphasis on better focus on critical processes that have been put in place which define the communication strategy that is adopted within a given workplace. Therefore, different organizations implement diverse communication strategies that suit their business structures. The key elements that have been evaluated in class regarding communication include listening, social styles and performance coaching. The integration of these concepts helps in outlining important measures that assist in defining a firm commitment to critical actions that promote positive development. Positive organizational development is based on the integration of essential elements that define a greater understanding of a better development platform (Hooker, 2012).
Social styles in communication focus on the ability of an organization to implement essential measures that help define a strong emphasis on critical processes that determine positive organization development. Making decisions and conflict management are crucial elements that define a stronger understanding of necessary measures that are incorporated within organization engagement. Managers are expected to be versatile where it is easier to integrate positive aspects that help define a greater understanding of critical processes that help manage diverse organizational challenges through the establishment of better social communications strategies. Being responsive is essential in determining a proper knowledge of the underlying understanding of the underlying organizational goals(Tuleja, 2016).
Laws and regulations 
Foreign laws and regulations pose a significant challenge in global business engagement. Compliance in business is a critical issue which ensures that an organization is running smoothly and able to attain a high level of commitment within a given region. The global business atmosphere is segmented where different countries implement various regulations and laws, which ensure that there are a higher evaluation and understanding of critical concepts, which define positive change.  A business that is operating across different markets is expected to meet separate legislation, which might be detrimental to the overall business wellbeing within a given country. The integration of high foreign investment taxes creates an uncertain operational setting where businesses are unable to embrace the market (Greenleaf, 2017) fully. 
 China is one of the country’s that have implemented a stringent operational setting for foreign-based technology companies. Despite the significant emphasis that the country is on for global business, it has achieved very strict; legislation for foreign technology companies to operate in the country. Facebook is banned in China because of a lack of agreement on terms of operations. The Chinese government wants access to user data, which is against the terms, and conditions that have been set by Facebook. The chines government also banned Pinterest and snapchat in its move to control the media industry despite the efforts from global players demonizing the authoritarian approach to handling the media challenges. Such situation is challenging to implement successful concepts, which define a greater emphasis on better measures, which describe a greater understanding on better concepts, which define successful business development within the global context (Wibbeke & McArthur, 2013).
Navigating the diverse legal context is a significant challenge since each country makes its policies to protect the interest of local companies. A critical aspect to consider in this case is developing a highly effective emphasis on better measures, which improve company development. Government regulations form the primary element that an organization that is seeking to expand considers. If an organization considers the existing regulation to be harsh, they seek other markets where they perceive that the rules that have been developed are favorable. The reason why government regulation is a crucial concept to consider is that these are laws and it is impossible to have any variations that would favor a particular business development. Every country has a different reason regarding the development regulations, which govern foreign investors while taking into consideration the crucial role that these firms play in building the country’s economy (Peng, 2015).
Marketing techniques 
Marketing concepts within a global business are diverse considering that they outline essential ideas, which define a strategic understanding of critical elements, which help in determining a higher level of organizational engagement. The necessary measures that are evaluated in this case represent a diverse business engagement. The changing marketing concepts provide a strategic evaluation of essential ideas, which define successful development concepts. Developing unique marketing strategies that can have a positive influence on various company engagement within a global surroundings is a challenge (Raut & Brito, 2014).
Marketing management plays an essential role in ensuring that there is a better way that elements within a given setting can be significantly engaged. It is, therefore, crucial to note that the success of a marketing plan depends directly on how the underlying aspects within the program are managed. Business organizations, therefore, fail to put in place a clear strategy, which can be significantly engaged in creating a better situation where the quality understanding of the underlying issues within the market can be employed. It is essential to understand that these issues are effectively managed to have a successful organization within a given firm (Hanzaee & Andervazh, 2012). 
Many international organizations usually develop a global strategy, which they use to enter a new market as a standard formula. However, there are situations where these conventional global strategies fail to work. In such a scenario, firms integrate specify a procedure which can be used in shaping organizational development. Another important consideration that is made is the attractiveness of the market. Emerging markets fall into this category considering the higher chances of being successful when entry is successful (Jayasinghe, 2016).
Ethics 
Ethics in business is an important aspect, which defines a strategic evaluation on essential elements, which help in establishing a greater understanding on essential processes, which create a profoundly transformed understanding on critical processes that determine positive organizational change. The current difference in interpreting business ethics access different business setting is a significant issue, which requires a substantial focus on essential concepts, which help in developing a profoundly transformed business context. Therefore, an organization must ensure that they evaluate the different fundamental ethical principles across the various market in providing that they are successful (Institute of Business Ethics, 2013).
Conclusion 
The global business offers a chance for companies to improve their profit levels as well as an increased presence within the industry. However, there is a need to integrate, highly diverse concepts, which provide a highly effective business, focus. Overcoming the challenges within the global business  is essential in creating a profoundly transformed business environment where an organization can be successful. 
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